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Summary

The client started their Search Engine Optimization campaign in March. They are currently in
the fifth month of their campaign. During the first month, our team performed onboarding tasks
that included identifying keywords and setting up keyword tracking, writing and implementing
new page titles, meta descriptions, and H1s for the website's top 10 pages, optimizing your
Google Business profile, and creating and publishing four GMB posts.

Months 2-5 include creating a content calendar, creating a GMB calendar (4 posts/month) and
publishing the GMB posts, writing 1 blog per month, performing monthly audits to check if your
website has issues we can fix, and performing technical tasks that we believe will be helpful in
your SEO campaign.

Notable Improvements

Our SEO efforts contributed to the following metrics:

1.72.72% of the total number of users (1237 out of 1701)
2.73.81% of the total number of sessions (1809 out of 2451)
3.81.53% of the total engaged sessions (1201 out of 1473).
4.66.67% recorded calls (8 out of the 12 phone calls)
5.100% thank you page conversion (1 out of 1)

On March 1 - July 25, 2023, vs. October 5 - February 28, 2023, SEO efforts helped contribute
to the following:

1.increase in users by 138.8%

2.increase in sessions by 152.65%

3.increase in engaged sessions by 150.21%

4.increase in total page views by 166.24%

5.increase in total clicks by 32.99%

6.increase in total impressions by 31.58%

7.increase in average CTR (click-through rate) from 2.8% to 2.9%.
8.increase in GMB profile interactions by 1.1%

9.increase in GMB website visits by 33.4%



We are also ranking for the following keywords:

1.emergency chiropractic care ranks 1st in organic desktop and 1st in organic mobile

2.chiropractic ranks 3rd in organic desktop and 2nd in organic mobile

3.chiropractor for workers comp claim ranks 9th in organic desktop and 6th in organic mobile

4. chiropractor for workers compensation claims, ranks 10th in organic desktop and 1st in
organic mobile

5.chiropractic care and sports therapy, ranks 30th in organic desktop and 31st in organic
mobile

Google Analytics - GA4 KPIs
Traffic Acquisition (March 1 - July 2023 vs. October 5- Feb 28, 2023)

Here is an image of the user by session default channel group. As seen in the image,

the maijority of the sessions (sessions are counted every single time someone visits your
website) come from organic search efforts (SEO).
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Here is an image of the different metrics we measure in Google Analytics related to
traffic acquisition. As seen on the image, SEO efforts (organic search) contribute to
72.72% of the total number of users (1237 out of 1701), 73.81% of the total number
of sessions (1809 out of 2451), and 81.53% of the total engaged sessions (1201 out
of 1473).

SEO efforts also increased users by 138.8%, sessions by 152.65%, and engaged
sessions by 150.21% in March 1 - July 25, 2023, compared to the same metrics in
October 5 - February 28, 2023.

Conversions

Here are the total conversions recorded on the website. On March 1 - July 25, 2023, we
recorded 12 phone calls and 1 thank you page conversion. 8 out of the 12 phone calls
(or 66.67%) and the thank you page (100%) conversions all came from organic
search.
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Page Views (March 1 - July 25, 2023 vs. October 5- Feb 28, 2023)

Here are the total page views (an instance of a page being loaded or reloaded in a
browser) of your website. As seen on the image, total page views increased by 166.24%
from March 1 - July 25, 2023, as compared to the total page views from October 5 -
February 28, 2023.



Google Search Console KPls

Here are your website’s total clicks and impressions from March 1 - July 23, 2023. As
seen in the image below, we recorded a total of 1.29K clicks and 45K impressions. We
had an average click-through rate of 2.9% and a 29.1 average position.
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March 1 - July 24, 2023 vs. October 5- Feb 28, 2023

Here is the comparison of the total clicks recorded between March 1 - July 24, 2023,
vs. October 5 - February 28, 2023. We can see a 32.99% increase in total clicks
(1.29k vs. 970) and a 31.58% increase in total impressions (45K vs. 34.2K). Our
average CTR (click-through rate) also increased from 2.8% to 2.9%.
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Keyword Rankings

Here are the keywords that we are currently ranking for:

1.emergency chiropractic care ranks 1st in organic desktop and 1st in organic mobile

2.chiropractic ranks 3rd in organic desktop and 2nd in organic mobile

3.chiropractor for workers comp claim ranks 9th in organic desktop and 6th in organic
mobile

4.chiropractor for workers compensation claims, ranks 10th in organic desktop and
1st in organic mobile

5.chiropractic care and sports therapy, ranks 30th in organic desktop and 31st in
organic mobile
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Google My Business KPIs

Note: Available data is from March 2023 to June 2023. We are pulling data directly
from your Google My Business listing.

Business profile interactions increased by 1.1% in March - June 2023 vs. March -
June 2022.



Google My Business Calls

Google My Business decreased 1.8% in March - June 2023 vs. March - June 2022. Our
team is currently improving all Google My Business posts, optimizing your Google My
Business listing, and building citations to improve your GMB call metric.
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Google My Business Website Visits

Google My Business website visits increased by 33.4% in March - June 2023 vs. March
- June 2022.

399

Website clicks made from your Business Profile

A 4334




