Data by Search Atlas: Organic Traffic
Note: This tool shows estimates and may not be the actual number.

December 2024 (Start of Campaign): In December 2024, Search Atlas detects 1
organic traffic on Costa’s Fine Jewelry & Coins website.

May 2025 (Current Month): In May 2025, Search Atlas detects 25 organic traffic on
Costa’s Fine Jewelry & Coins website. This shows a 2400% increase in organic
traffic since the start of the campaign.

Data by Search Atlas: Organic Keywords
December 2024 (Start of Campaign): In December 2024, Search Atlas detects 18

organic keywords on the Costa’s Fine Jewelry & Coins website.




May 2025 (Current Month): In May 2025, Search Atlas detects 46 organic keywords on
Costa’s Fine Jewelry & Coins website. This shows a 155.56% increase in organic

keywords since the start of the campaign.

Data by Google Analytics

User Acquisition (3-month comparison)

We've compared the last three months (February 2025—-April 2025) of our campaign vs.
the first three months (November 2024—January 2025) to check how we have improved
the website’s user acquisition metrics. As seen, we had the following improvements:
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Traffic Acquisition (3-month comparison)

We've also compared the last three months (February 2025—-April 2025) of our campaign
vs. the first three months (November 2024—January 2025) to check how we have
improved the website’s traffic acquisition metrics. As seen, we had the following
improvements:

« sessions from organic search improved by 150.75% in the last three months

« engaged sessions from organic search improved by 153.22% in the last three
months

« event counts from organic search also improved by 134.11% in the last three
months
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Data by Google Search Console

Clicks, Impressions, CTR, Average Position (3-month comparison)

We've also compared the last three months (February 2025—April 2025) of our
campaign vs. the first three months (November 2024—-January 2025) to check how we
have improved Google Search console metrics. Google Search Console measures the
website’s performance on search. As seen, we saw the following improvements:

» Total clicks improved by 156.10% in the last three months.
» Total impressions improved by 295.52% in the last three months.
« The average position also improved from 15.7 to 12.4 in the last three months.



Data by Google Business Profile
More people are also viewing your GBP, as Google Business Profile views

totaled 3,328 views and searches totaled 624 searches in December 2024-April
2025.
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Additionally, Google Business Profile interactions totaled 1,043 interactions
and showed an increasing trend from December 2024 to April 2025.

1,043

There were 115 Google Business Profile calls from December 2024 to April 2025.
The trend below also shows an increasing trend in calls made from the Google
Business Profile.
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Direction requests made through the Google Business Profile also show an
increasing trend. From December 2023 to April 2025, the Google Business
Profile had 423 total direction requests.

423

Direction requests made from your Business Profile



Website clicks also had an increasing trend, with 505 total clicks from December
2023 to April 2025.

Data by BrightLocal

Keyword Improvement: Organic Desktop Results

On the recent keyword tracking run on May 5, 2025, ten (10) keywords are ranking
on organic desktop results. We also saw the following improvements:

1.“Rare coin buyers near me” now ranks 6th in organic desktop results. This
keyword previously wasn’t ranking at the start of the campaign.

2.“Buying gold and silver near me” now ranks 8th in organic desktop results.
This keyword previously wasn't ranking at the start of the campaign.

3.“Sell gold near me” now ranks 14th in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

4.“Buy gold near me” now ranks 15th in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

5.“Sell silver near me” now ranks 15th in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

6.“Jewelers near me” now ranks 17th in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

7.“Jewelry stores near me” now ranks 19th in organic desktop results. This
keyword previously wasn’t ranking at the start of the campaign.

8.“Buy silver near me” now ranks 22nd in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

9.“Jewelry repairs” now ranks 32nd in organic desktop results. This keyword
previously wasn’t ranking at the start of the campaign.

10.“Sell gold” now ranks 32nd in organic desktop results. This keyword previously

wasn’t ranking at the start of the campaign.



